UNITED AGAINST WASTE

An Initiative started by Unilever Food Solutions.
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Unilever Sustainability Plan

Help Half th 100% of our
1 Billion : € agricultural
People to improve enw_ronmental rew materials come from
their health Impact sustainable sources
and wellness of our products

Unilever Food
Solutions starts
a global Initiative
for the

Food Service
Market ...
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The objective of ,UNITED AGAINST
WASTE*:

Fight Food waste across the Food- Service
Industry
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Food wastage in Germany
per year:

11 Mio. Tons

There of

1,9 Mio. ToNns =17%)

in Out of Home
(HoRe, QSR, B+l, Care)

= per day:
5.750 Tons.

=192 Lorries

We must start
to stop this!




Too much Reasons for Food Waste

purchased Wrong .
storage are different.

The solutions against

SN
exposed

Waste at
preparation

Wrong
offer

Too much
produced

Too big
portions
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How
can we do this
with this
Initiative?

1. Gain awareness for food waste!

2. Deliver pragmatic solutions
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Via traditional media:
= PR campaign
= Print material ... and digital media:
= Fairs = Homepages
: — = Social Media
= E-Newsletter

= Trainings & Workshops

= Tools
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The Process-Audit — developed by
Unilever Food Solutions.

Wise up on waste

-

3. Mise en place 4. Preparation 5. Portioni

2. Storage

Abfallsortierung in
speziellen Tonnen

together with a independen
i Organisation.

Audit has been developed {

The Tools — developed by Unilever Food
Solutions

Wise up on waste.

Labelling

Example Brochure Example: Motivation-Poster Example: Excel-tools Example: Sticker

W o o

Portionierung F
und Gaste g 'ma

m"

26.11.2013



26.11.2013

Sustainable
success needs
strong Partner ...
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Food l Hotel- and

Industry

Restaurant-
Chains

Regional

Special WIS
Technique-
Supplier

Government ‘

Logistic- l
. Companies
Science

4

.. from the
whole Food-
Service Industry!
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= Usage of UaW Logo in
your communication

Association
Partner/Member
benefit!
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= Build strong PR

= Be part of the UAW-
Network and be linked
to other partner

= Take responsibility
for aimportant
social challenge
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» With tipps and advice

So actively
« With new tools SuppOrt this
Initiative!

» With workshops or

trainings

» Get new partner and
participants
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partner Startsl
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+ PR campaign (Sept. 2012)

= \\e launched our

solutions ,Wise up on ® ' .
waste* (Oc NITE
te* (Oct. 2012) ACGAINST
R {GASRE A

GEMEINSAM GEGEN VERSCHWENDUNG

26.11.2013

10



26.11.2013

2 23 Unilever

e ;—%l‘md
Solutions

Inspiration. Tag fiir Tag.

&

® &
€ BN ‘f
wasTE N

GEMEINSAM GEGEN VERSCHWENDUNG

Vereinsbroschire

11



